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3 CTI DISSEMINATION CONFERENCE %

“INNOVATION SUCCESS THROUGH R&D REPUTATION”

Innovation management is increasingly being com- The success of innovation can be fostered by
plemented by innovation marketing. The relationship increasing R&D reputation.

between R&D reputation, its drivers and its impact on

attracting complementary resources—such as re-

|
search partners, talent and funding—has been dem- | n n Ovatl
onstrated in an empirical study. r E l i 't

This research project was conducted by the Insti-
tute of Technology Management at the University of . '
St. Gallen (ITEM-HSG), its innovation and intellectual rt !

property spin-off BGW AG, and IBM Research.

% — David Aaker .
..'. PRELIMINARY AGENDA '..
:  09.00 Arrival and coffee :
« 09.30 Setting the frame ITEM-HSG E
o Value of reputation management IBM -
3 Study results on R&D reputation management ITEM-HSG 5
¢ 1200 Lunch e
« 13.30 Brand value and innovation leadership Nestlé SA S
. Building research reputation EMPA E
E Managing R&D reputation BGW AG 5
E 16.00 Innovation marketplace and apéro riche Contributing organizations .
: SPEAKERS
«  Prof. Dr. Werner Bauer Dr. Erich Riitsche E
¢ Chief Technical Officer, Nestlé SA Manager Business Development & Relations, .
*  (to be confirmed) IBM Research — Zurich E
E Prof. Dr. Oliver Gassmann Wolf Rumsch S
. Director Institute of Technology Management (ITEM-HSG), Research Associate, ITEM-HSG, -
«  University of St. Gallen University of St. Gallen :
; Dr. Michael Hagmann Dr. Christoph Wecht E
s Head of Communications, EMPA Managing Partner, BGW AG ke

..‘ INFORMATION & REGISTRATION '..
E Conference language Contact E
+ The conference language is English. Wolf Rumsch -
E University of St. Gallen E
* Registration Institute of Technology Management (ITEM-HSG) .
« As conference seats are limited, tickets will be given Dufourstrasse 40a, 9000 St. Gallen (CH) -
E on a “first-come-first-served” basis. Early registration 3
¢ isrecommended! Email researchreputation@unisg.ch .
: Phone +41 71 224 7233 .
. Conference fee Fax +41 71 224 7301
¢ The conference fee is sponsored by CTl. 95 CHF per .
E person will be charged for documentation and catering. E
'.. For more information, visit the conference website: :'

http://www.bgw-sg.com/researchreputation.html -



